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Role of Information 
Information is data that is

arranged in some order to
give meaning to raw data.
Quality information helps
reduce the level of risk asso-
ciated in decisions and facilitates sound

decision making process should recognize
and appreciate the role of information and
its contribution in effective decision mak-
ing.

In short, consciously or unconsciously all
decisions are based on information

1.1Information & marketing 
The marketing concept recognizes it as a

management process that is responsible for
identifying, anticipating and satisfying cus-
tomers efficiently and profitably which
revolves around customer information.
Marketing oriented organizations need vast
amount of information about markets and
customers in order to make better and faster
decisions.

Effective decision
making process
requires the right
amount of quality
data or information.
Too little or too
much information

often leads to poor
decisions, high risk
decisions or simply
indecisions.

1.2Secondary data
Secondary data is

known as data and
information collected
previously by another
party for a different
purpose. Secondary
data is available in
large qualities and
marketers need to
know where they can be sourced from depending on the information requirement.

Secondary data sources include,
"Data available within the company
"Published data by government/ non

government authorities/institutions
"Bought in data
"Market intelligence
"Internet
`1.3Primary data
This is fresh data, collected first hand,

directly from the source for specific pur-
pose. The role of primary data is to bridge
the information gap which secondary data
cannot do and help make informed and spe-
cific decisions.

As primary data is of high cost and time
consuming, marketers should be well aware
that they should not jump for primary data
unless it is needed.

1.5QUantitative data 
This is data which is quantifiable and can

be measured in numeric terms.
EX: how many tubes of signal tooth-

paste does he buy for a month?
1.4Qualitative data
This is descriptive data which explains

customer attitudes, beliefs, opinions, like,
dislikes etc.

EX: why a customer buy signal tooth-
paste over clogard

2. Marketing research
Marketing research is however quite use-

ful in gathering information, should be the
final attempt if the secondary information
is of limited use and cost/time requirement
well justifies the value of the decision so the
expected outcome.

2.1 Classification of marketing
research

The Marketing research can be classified
based on the types of data it aims to collect.

"Secondary Research (Desk Research)
Secondary Research aims to gather data

and information that is already collected for
some other purpose. this includes,

-Determining right sources of second-
ary data

-Evaluating of data quality and feasi-
bility

-Establishing ways in which they
"Primary research ( field Research)
This is aims to collect fresh data gathered

for a specific purpose
or a problem at hand,
directly from the
source. Primary
research can be of dif-
ferent from as below.

-In-depth inter-
views 

-Group discus-
sions/ focus group 

-Projective
Techniques

-Survey Methods 
-Observation
"Qualitative

Research
Qualitative

Research collects
qualitative data and
information which is
descriptive. This
aims to collect
descriptive informa-
tion such as opinion,
judgment, feelings &
beliefs, likes & dis-
likes and generally
answers the question
"WHY". Qualitative
Researches can main-
ly be categorized into
two broad areas.

1)1 to 1 Depth
interviews (In-
depth interviews)

2)Group discus-
sions ( focus group
studies)

1 to 1 Depth inter-
views

The purpose of
Depth interviews is to
understand respon-
dent's deeper level of
attitudes, beliefs and
thoughts in relation
to decision making
process (DMP) and
gatherer information
for psychographic
profiling.

2.2 Types of mar-
keting research

Marketing
research differ based
on what area is being
researched. Among
the various types of
marketing research,
few are as follows.

"Market Research 
Market Research

aims to collect infor-
mation related to the
market such as mar-
ket trends, disposable
income levels, cus-
tomer behavior, com-
petitor activities etc.
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