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Information...
Contd from P2
"Product Research 
"Pricing Research 
Pricing Research aims to collect

information about prices such as
customer attitude to the price mar-
ket acceptance, elasticity of
demand pricing strategy, competi-
tor pricing etc.

"Distribution Research
These are information about

product distribution such as cus-
tomer preferences in terms of dis-

tribution, distribution channel
decision, market coverage, competi-
tor distribution etc.

"Advertising & promotion
Research

A&P Research aims to collect
information such as promotional

message, pre/post campaign test-
ing, media selection, customer
media habits, promotional effective-
ness etc.

2.3 Reporting & presenting data
The decision makers in the organ-

ization would like to have informa-
tion in the various formats which
help easy interpretation and appli-
cation in their decision making.
Marketers should better under-
stand ways in which such informa-
tion can be reported and present-
ed. Few of such methods are as fol-
lows.


